
Adaptability, diversity and 
vision for a resilient tourism 

industry

Προσαρμοστικότητα, 
πολυμορφία και όραμα για μια 

ανθεκτική τουριστική 
βιομηχανία



Tourism 
arrivals 

(in millions)

Tourism 
revenue

(in billions)

Pandemic 
effect

2.66 3.19 3.65 3.94 3.98

0.63
1.94

3.20 3.85 4.04

1.34

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
As at 31/05

Record year

Pandemic 
effect

Record year

As at 31/03

€ 2.11 € 2.36 € 2.64 € 2.71 € 2.68

€ 0.39
€ 1.51

€ 2.44
€ 2.99 € 3.21

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

€0.28

Source: CyStat



Top 7 markets by seat capacity in 2024

United Kingdom

Greece

Israel

Poland

Germany

Austria

Romania

Market 
share

25%

17%

9%

7%

5%

3%

2%

Seats capacity         
(incoming seats)

1,842,772

1,254,471

678,131

475,438

353,751

228,891

171,363

Annual increase 
in seat capacity

6%

4%

5%

22%

7%

3%

10%

Annual increase 
in tourism arrivals

5%

-2%

4%

23%

8%

-6%

18%

Source: Hermes



UK

1,373,634

[34%]

Number of visitors and % of total tourist arrivals

TOP 10 source markets in 2024

Israel

425,606

[11%]

Poland

337,193

[8%]

Germany

228,355

[6%]

Greece

183,816

[5%]

Sweden

148,995

[4%]

Romania

95,314

[2%]

France

92,818

[2%]

Austria

75,261

[2%]

Switzerland

73,946

[2%]

15% of total 
tourism arrivals

4% of total 
tourism arrivals

53% of total 
tourism arrivals

1% increase 
from 2023

1% increase 
from 2023

Source: CyStat



Direct employment in the Hospitality & Tourism Sector 
in 2024

Employment in the Hospitality and Tourism
sector in Cyprus is expected to reach 19%
of the country’s employment by 2034 with
25.200 new jobs.

– World Travel and Tourism Council, 2024

8%92%

Hospitality & Tourism sector

Other sectors

2024

21.607 (53%)
Cypriot nationals

9.626 (24%)
EU nationals               

9.360 (23%)
Third country nationals

Nationality breakdown

40.592 Total

People employed in the sector 

Source: CyStat





Norway’s 
Promotional 
campaign for 
people ages 
55 - 65



Norway’s 
Promotional 
campaign for 
people ages 
55 - 65



Multilevel impactful 
marketing Availability of 

educated and skilled  
human resources

Use of Artificial 
Intelligence

Water management

Energy costs

Attract alternative 
forms of tourism

Establish Cyprus as 
an all-year round 

destination

Marketing

Areas of 
main 
focus



Financial, Professional 
& Admin services

Hospitality 
& Tourism

Public Admin, 
Defence, Healthcare 

& Education

Real Estate & 
Construction

Information & 
Communication

Other Sectors

Gross contribution to GDP by key sectors in 2024 (constant prices, net of taxes)

€4.6 Bn Gross contribution in 2024 

Accommodation and food service activities €1.7 billion

Wholesale and retail trade €2.9 billion

4.9% increase
Compared to 2023

The 2nd highest annual increase achieved among all sectors

€4.9bn
19.5%

€4.6bn
18.3%

€4.5bn
17.9%

€3.8bn
15.0%

€3.2bn
12.5%

€4.3bn
16.8%

Source: CyStat



Recently established National Tourism Strategy Suggested goal by Cyprus 
Hotel Association

World Travel & Tourism Council                       

THR Tourism Advisors

Tourism EconomicsPrevious National Tourism Strategy

Source: Deputy Ministry of Tourism, WTTC, THR Tourism Advisors, Tourism Economics

National Tourism Strategy 2035 goals

3.7
4.4

5.2

3.2
3.8

4.5
3.5

4.3
5.2

3.2
3.8

4.6

2025 2030 20352024

3.2

Actual

Tourism revenue (in billion €)

4.6 5.2 5.8

4.0 4.5 5.0
4.2

5.1
6.2

4.3
5.1

6.2

3.9
4.8

6.0

4.1
4.9

5.8

2025 2030 20352024

Actual

4.0

Tourism arrivals (in millions)



Comparing National Tourism Strategy 2030 Vs proposed National Tourism Strategy 2035

2024 Actual 
Performance

National Tourism 
Strategy 2030

Tourism arrivals

World Travel & Tourism 
Council (WTTC) 
2034 Projected

Tourism revenue

Daily expenditure 
per person

Contribution to GDP

Employment

Overnight stays

4,0 million

€3,2 billion

€89                             
Average stay: 8.9 nights

7% Direct
18% Total

40.592
(53% are Cypriots)

N/A

5,2 million

€4,4 billion

€87                          
Average stay: 9.7 nights

N/A

45.000 new jobs 
compared to 2015

47,7 million

6,0 million

€5,0 billion

N/A

8% Direct
18% Total

19% 
25.200 new jobs 

compared to 2024

N/A

4%
5,0 million

€4,5 billion

€95                                
Average stay: 9.4 nights

N/A

N/A

46,8 million
2%

►As observed, the new 
quantitative targets 
proposed by the Deputy 
Ministry of Tourism for 
the National Tourism 
Strategy 2035 are lower 
than the targets set in 
2020 for the National 
Tourism Strategy 2030. 

►These targets are also 
considered conservative 
in relation to the capacity 
of the Cypriot tourism 
industry and the forecasts 
from various international 
organizations.

National Tourism 
Strategy 2035

Source: CyStat, Deputy Ministry of Tourism, WTTC
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