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¢ [OIOI EIMAZTE

¢ 2KIATPA®HZH THZ NOPEIAZ TOY KYMNPIAKOY
TOYPIZMOY

¢ APAZEIX KAI MPOTAZEIZ MAXYZE A
KAAAIEPIEIA KOYATOYPAZ BIQzIMHZ KAI
YMNEYOYNHZ TOYPIZTIKHZ ANAMNTY=HZ MEzZQ
MOIOTIKHZ BEATIZTOMNOIHZHX

¢ KATEYOYNTHPIEZ TPAMMEZXZ
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TTOIOT EIMAZTE

O Maykutrpiog 20vdeouog =evodoxwyv (MAZYZE) sival

n ZuvoiKaAioTIK) Opydvwon Twv =evodoxwyv tng Kutrpou.

To 10TOPIKO Kal N UTTapSEn TOU ZUVOEOHOU £XOUV TIG PifEG TOUG OTA NECO
™NG dekacgtiag Tou 1930 otav n KuBépvnon padi JE TOUG TOTE ZEVODOXOUG

TTPOXWPNOE OTN CUCTACN TNG TTPWTNG ""Evwong =evodoxwv".

To 1962, pe TNV €TTioNUN EYYPAPN TNG OOV CUVTEXVIO HETOVOUAOTNKE OE
"MaykUTTpI0 ZUVOEOHO =eVOdOX WV« , ETTwvupia JE TNV oTToia €ival yVwoTOG HEXP!

ONMEPQ.
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TTOIOT EIMAZTE

O1 kUp101 okoTtroi TnG utTrapgng Tou MAZY=E €ivail o1 €§AG:

= H mwpodoTion Kal TTpoaywyrn TwWV KAAWSG VOOUNEVWY £PYODOTIKWY Kl

ETTAYYEAHATIKWY CUMQPEPOVTWY TWV SEVODOXWV KOl TOU TOTTOU YEVIKA.
= H mwpoaywyn TnG TOUPIOTIKAG avdaTtTTugng tng Kutrpou.
= H egUpwon Kal avatrTugn Twv {EVOdOXEIOKWYV ETTIXEIPNOEWYV TNG KUTrpou Kai

N BEATIWON TOU ETTAYYEANATIKOU EEVODOXEIOKOU ETTITTEDOU.
= Hmpowbnon tTng aAAnAgeyyung HETagu Twv MeAwv TOU Kl N avaTTTuén

TIVEULMOTOG CUVEPYOTIAG VIO TNV ETTITEUSN TWV KOIVWYV OTOXWV.



2KIATPA®HZH THZ MNMOPEIAZ
TOY KYINPIAKOY TOYPIZMOY

1.1. Tourist arrivals reached 2.4 million in 2011 fr om the 2.7 million record level of
2001.

1.2. Tourism revenues reached €1.7 hillion in 2011 f rom the €2.2 billion record level
of 2001.
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1.3. Tourism sector’s proportion of GDP shrunk to 9.

record level of 2001.

8% in 2011 from the 20.9%

GROSS DOMESTIC PRODUCT &
PERCENTAGE CONTRIBUTION OF TOURISM TO THE G.D.P.
FOR THE YEARS 2001,2002,2003,2004,2005,2006,2007,2008,2009,2010

PERCENTAGE OF

G.D.P. TOURISM REVENUES TOURISM TO THE G.D.P.
€3] (€) Euro ) (€) Euro (%)

2001 6,103,600,000 10,428,619,758 1,277,000,000 2,181,884,041 20.9
2002 6,370,300,000 10,884,303,762 1,136,000,000 1,940,971,237 17.8
2003 6,814,800,000 11,643,777,103 1,020,000,000 1,742,773,470 15.0
2004 7,405,800,000 12,653,560,555 988,000,000 1,688,098,224 13.3
2005 7,879,100,000 13,462,241,617 1,005,700,000 1,718,340,470 12.8
2006 8,424,200,000 14,393,600,262 1,037,000,000 1,771,819,695 12.3
2007 9,066,000,000 15,490,180,668 1,088,000,000 1,858,958,368 12.0
2008 - 17,490,000,000 - 1,900,000,000 10.9
2009 - 17,187,000,000 - 1,493,300,000 8.7
2010 - 17,470,000,000 - 1,570,000,000 9.0
2011 - 17,350,000,000 - 1,700,000,000 9.8

% CONTINUOUS DECLINING TREND IN THE CONTRIBUTION OF TOURISM TO THE GDP
25.0 -

209
200 T
15.0
15:0 B 12.8 12.3
=~ 10.9 o

100+ ' 8.7 S0 -—
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2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
SOURCE: DEPT. OF STATISTICS OF CYPRUS - ZI / 511 26/11/2012
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SKIATPA®HEIH THE MOPEIAZ
TOY KYNPIAKOY TOYPIZMOY

1.4. Hotel industry’s bed-stock has gradually reduce d by 10.000 to just 87.000 beds.

1.5. Winter tourist arrivals’ proportion has gradual ly reduced to just 15% from the
24% record level.

Effectively making the seasonality problem more acu te with all the related

negative socio-economic consequences.




TOURISTARRIVALS
2001 - 2002 - 2008 - 2009 - 2010 - 2011 - 2012
BY MONTH

Thousands
400

i3 T a2

350

300

250

200

150

100

a0

IAN DEB MAP AP MAIO IOYN I0YA AYT ZEN OKT NOE AEK
JAN FEB MAR APR MAY JUN JUL AUG SEP oCcT NOV DEC

Biotal 2001 Btotal 2002 Ototal 2008 Btotal 2009 Btotal 2010 DOtotal 2011 Ototal 2012

MHMH/S0URCE: KOT/CTO 2001-2012
ZI/ZM - 16/11/2012



1.6. Cyprus’ market share of Mediterranean tourist a  rrivals shrunk to 1.3% from the

2.0% record level of 2001.
SHRINKING OF MARKET SHARE
OF CYPRUS TOURISM
TOURIST ARRIVALS

TOTAL
YEAR OF MED. DESTINATIONS CY.PSUS SR
- {million) {%)
{million)
2000 133 2.7 2.03%
2005 153.1 2.5 1.63%
2007 169.8 2.4 1.41%
2008 171.2 2.4 1.40%
2009 165.1 2.1 1.27%
2010 169.6 2.2 1.30%
2011 181.8 2.4 1.32%

CONTINUOUS DECLINING TREND OF MARKET SHARE OF CYPRUS
OF THE TOTAL MEDITERRANEAN TOURISM

2.50% -
2.03%
2.00% - 1.63%
1.41% 40%
Lads 1.27% 1.30%

1.50% -

1.00% -

0.50% -

0.00% : : . : : ; : . ;

2000 2005 2007 2008 2009 2010 2011

MnyA: UNWTO - Barometer March 12
21/En4/5/12
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1.7. Tourism enterprises outstanding facilities to the banking institutions of Cyprus
more than doubled in the period under review, reaching €2.6 billion as at the end
of 2011.

And this without any new hotel properties entering the market, indicating the

poor economic performance of the majority of the ho tels.

1.8. However, the positive signs of 2011 and of 20 12 give signs for optimism that we

are in the path towards recovery.




__APASEIZ KAl MPOTAZEIE NATY=E A KAAAIEPFEIA KOYATOYPAS

= BIQZIMHX KAI YIIEYOYNHZ TOYPIZTIKHZ ANAMNTY=H: ME2Q
NOIOTIKH2 BEATIZTONOIH2ZHZ
1. ENEPIOZ XYMMETOXH XTHN XAPAZH MOAITIKQN

World Tourism Organization

1.1.  ZE AIEONEZ KAI EYPQMAIKO ENINMEAO o‘\
Q2 ANTENIZTEAAON MEAOZ TOY UNWTO w}o-w-mum

KAI
,,_w‘f
QY ENEPIO MEAOX THZ HOTREC
Ofre

Hospitality Europe

S



APAZEIX KAI MPOTAZEIX NMAZY=E INA KAAAIEPTEIA KOYATOYPAZ
BIQ2IMHZ KAI YMNEYOYNHZ TOYPIZTIKHZ ANAMNTY=HZ
MEZQ MNMOIOTIKHZ BEATIZTOMOIHZHZ

1.2. XTH XAPAZ=H TOY XTPATHI'IKOY ZXEAIOY INA THN TOYPIZTIKH ANATTY=H
THZ KYTNPOY MEZQ:
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% _PUBLIC-PRIVATE PARTNERSHIPS 5E EONIKO EMMIIEAQ ME:
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2YNAPMOAIA YINOYPIEIATIA ENIMEPOYZ ©OEMATA TQN ANTIZTOIXQN
APMOAIOTHTQN TOYZ

KOT I'A, METAZY AAAQN, THN XAPA=H EONIKHZ XTPATHIIKHZ I'lA THN AEI®OPO
ANANTY=H

TONIKEZ APXEZ ' A THN ANATKAIA ZYMIMOPEYZH TOYZ 2TOYZ EONIKOYZ
2XEAIAZMOYZ

BOYAH TQN ANTINPOZQMQN KAI TIZ EMI MEPOYZ ENITPOMNEZ IN'A THN WHOIZH
TQN ANATKAIQON NOMQN KAl KANONIZMQN

KOINQNIKOYZ ETAIPOYZ I'A THN AIAZ®AAIZH KAAQN EPTAZIAKQN ZXEZEQN KAI
THZ EPTAZIAKHZ EIPHNHZ FENIKA

AKAAHMAIKA IAPYMATA T'IA THN KATAPTIZH TQN ANATKAIQN EKMAIAEYTIKQN
KAI EMIMOP®QTIKQN NMPOIrPAMMATQN AAAA KAI T'IA THN YIMOZTHPI=H THZ
EPEYNAZ & KAINOTOMIAZ

EONIKH EMNITPOMNH TOY ZYNAEZMOY AEI®OPOY TOYPIZMOY

EONIKH ENMITPOMNH TOY ©OEZMOY THZ TAAAZIAZ ZHMAIAZ

EONIKH ENMITPOMNH TOY NMPOrPAMMATOZ GREEN KEY



~ »_ETAIPEION MEPI®EPEIAKHS TOYPISTIKHE ANATITY=HX KAl [TIPOBOAHS MEXQ THX ENEPIOY

2YMMETOXHS TON ANTIZTOIXON EKITPOZOINQON TON ENMAPXIAKON ElITPOIMON TOY
2YNAESMOY MAZ

KAl

»>_MEZQ SYMMAXION & 3YNEPIEION ME TOYZ2 AAAQYS ETNIXEIPHMATIKOYZ2 KAI TOYPISTIKOYZ2
®POPEI2 TOY IAIQTIKOY TOMEA:

Sy KYMPIAKO
)ﬁ. EMMOPIKO KAl
BIOMHXANIKO
ENIMEAHTHPIO

ZTEK
Xuvbecpog
Toupiotuikwyv Enixeipnoewv
Kunpou

The Cyprus Association for Cultural

Special Interest Tourism




APAZEIX KAIMPOTAZEIX NMNAXY=E I'A KAAAIEPTEIA KOYATOYPAZ
BIQZIMHZ KAI YINEYOYNHZ TOYPIZTIKHZ ANAMTY=H2
MEZ2Q MOIOTIKHZ BEATIZTOMOIHEHZ

2. ANAMTY=H NMPQTOBOYAIQN & MPOrPAMMATQN INA NMPOZOETH AZIA TOY
ZENOAOXEIAKOY MNPOIONTOZ

2.1. MEZQ YMMETOXHZX ZE EYPQIIAIKA MPOrPAMMATA

» EIXEIPIAIO NMEPIBAAAONTIKHZ AIAXEIPIZHZ XTA TOYPIZTIKA KATAAYMATA YO TON
KOT

» TMPOIrPAMMA EQUAL YTIO TON TITAO « NEOI APOMOII'A THN I'YNAIKEIA ANMAZXOAHzH
2THN KYIPO »

»> [MPOMPAMMA CARBONTOUR YIO TON TITAO « ZTPATHINKOZ ZXEAIAZMOZ NMPOZ ENA
OYAETEPO IZ0ZYI'IO ANOPAKA XTON TOMEA TQN TOYPIZTIKQN KATAAYMATQN »

»> [MPOIMPAMMA ANAMNTY=HZ 2YZTHMATQN CRM & Bl YINO TON TITAO « YIOOETHZH
KAINOTOMQN AIAAIKAZIQN IMA ENIZXYZH THZ NMEAATOKENTPIKHZ ®IAOZO®IAZ ZTA
=ENOAOXEIA » KAAANIEPTONTAZ TAYTOXPONA THN HAEKTPONIKH — PAPERLESS -
EMIKOINQNIA
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_—— APATEIS KAl MPOTAZEIE MATY=E IA KAAAIEPTEIA KOYATOYPAS

BIQZIMHZ KAI YINEYOYNHZ TOYPIZTIKHZ ANATMTY=H: MEzQ

MNOIOTIKHZ BEATIZTOMNOIHZHX

a2 MEZQ ZYNEPIAZIQON ME APMOAIA YTOYPIEIA

»> YNOYPIEIO EMIOPIOY, BIOMHXANIAZ & TOYPIZMOY

TMHMA ENEPTEIAZ — AHK — PAEK IN'A EZOIKONOMHZzH ENEPTEIAZ &
A=IOlNOIHZH A.TL.E.

2XEAON NAHPHZ EZAPTHZH THX HAEKTPOIAPAIQIrHz Aro 10
EIZATQMENO MNMETPEAAIO (99%)

NMPOZ®ATH NMPOTAZH MAZ XTHN P.A.E.K. I'A AYTOMNAPAIQIrH MEzZQ
OOTOBOATAIKQN KAI 2YZTHMATOZ NET METERING ME 2TOXO THN

MEIQZH TQN PINQN & KOZTQN & ZYMBOAH ZTHN MNMPAZINH ENEPTEIA &
ANATNTY=H
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_—— APATEIS KAl MPOTAZEIE MATY=E IA KAAAIEPTEIA KOYATOYPAS
BIQTIMHE KAl YIEYOYNHE TOYPIZTIKHE ANANTY=HE MEZQ
NOIOTIKHE BEATIZTOMOIHIHE

> YNOYPIEIO FrEQPIIAZ & ®YZIKQN NMOPQN & NMEPIBAAAONTOZ

= TMHMA ANANTY=EQZX YAATQN INA THN EZOIKONOMHZH TQN
YAATINQN NMOPQN TOZO IN'A THN ANAAOTIH YINEYOYNH AIAXEIPIZH
TQN =ENOAOXEIAKQN ENMIXEIPHZEQN IAIAITEPA KPIZIMH KATA THN
MEIAAH ANOBPIA TOY 2008 OzO KAI ME THN ZYMMETOXH MAZ 2THN
AHMOZIA AIABOYAEYZH lNA THN E®APMOIH THZ EYPQIMAIKHZ
OAHT'IAZ MAAIZIO MNMEPI YAATQN 2THN KYNPO

» TMHMA MNMEPIBAAAONTOZ I' A NMEPIBAAAONTIKH AIAXEIPIZH &
E=ZAZOAAIZH ZYNAODQN MIZTOMNOIHZEQN SO, GREEN GLOBE, ECO
LABEL, ka & XXEAIO BLUE FLAG
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_—— APATEIS KAl MPOTAZEIE MATY=E IA KAAAIEPTEIA KOYATOYPAS
BIQTIMHE KAl YIEYOYNHE TOYPIZTIKHE ANANTY=HE MEZQ
NOIOTIKHE BEATIZTOMOIHIHE

> YNOYPIEIO EPTAZIAZ & KOIN. AZQAAIZEQN

= TMHMA EPTAZIAKQN ZXEZEQN IA AIAZ®AAIZH ATAZTQN ZXEZEQN &
EPrATIKHZ EIPHNHZ / EMIAYZH AIA©OOPQN / KAl TOY OEZMOY THX
ANAZTOAHZ ANMAZXOAHZHZ KATA TH XEIMEPINH NMEPIOAO
MEZQ THZ NETYXIMENHZ TPIMEPOYZ ZYNEPIAZIAZ KPATOYZ —
EPIOAOTIKQN OPTANQZEQN — ZYNTEXNIQN

* TMHMA KOINQNIKQN AZOAAIZEQN lMNA TO 2XEAIO ENMIXOPHMHMENQN
AAEIQN 2TA MNMAAIZIA ANAMNTY=ZHZ TOY KOINQNIKOY / EZQTEPIKOY
TOYPIZMOY

= APXH ANAMNTY=HZ ANOPQIINOY AYNAMIKOY & ANQTEPO
=ZENOAOXEIAKO INZTITOYTO KYINPOY TA ZYNEXH ENIMOP®QZH & AlA
BIOY MAGHZH
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_—— APATEIS KAl MPOTAZEIE MATY=E IA KAAAIEPTEIA KOYATOYPAS
BIQTIMHE KAl YIEYOYNHE TOYPIZTIKHE ANANTY=HE MEZQ
NOIOTIKHE BEATIZTOMOIHIHE

> YINOYPIEIO EZQTEPIKQN

=  ANAINTY=H NEQN TOMNIKQN ZXEAIQN
= [TAPOXH NMOAEOAOMIKQN KINHTPQN

MNA THN ANABAOMIZH & EKZYTITXPONIZMO TQN ZENOAOXEIQN KAI TQN
TOYPIZTIKQN MNMEPIOXQN MAZ

> YNOYPIEIO EZQTEPIKQN

= ZXEAIO ANAKOYO®IZHZ EKTAKTQN ANATKQN / EMANATMATPIZMOZ
MEZQ KYTIPOY ZENQN YNMHKOQN NOY AIAMENOYN / EPTAZONTAI
2THN MEZH ANATOAH & APABIKO KOANO

=  KYINPOZ Q2 TO AZOAAEZ KATA®YTIO THZ NEPIOXHZ KAI Qz H
NAHZIEZTEPH EYPQIMAIKH XQPA
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_—— APATEIS KAl MPOTAZEIE MATY=E IA KAAAIEPTEIA KOYATOYPAS
BIQTIMHE KAl YIEYOYNHE TOYPIZTIKHE ANANTY=HE MEZQ
NOIOTIKHE BEATIZTOMOIHIHE

»> YNOYPIEIO YTEIAZ

»  KQAIKAZ OPOHZ YTIEINHZ NMPAKTIKHZ

= EKAOZH OAHTI'IQN NA NOMOOEZIEZ ZE 2XEZH ME THN OPOH XPHZH
2YZTHMATQN WY=HZ KAl KAIMATIZMOY KAI ZYNTHPHZHZ EZOMNAIZMQN
NMX OAHIEZ I'lA THN NMPOAHWH KAI EAEIXO AZOENEIQN OINQz H NOzOz
TQN AETEQNAPIQN KAI THZ I'PIMNMNHZ A

= EKAOZH OAHTIQN INA TA MIKPOBIOAOTIKA KPITHPIA XTHN ®YAA=H
/IETOIMAZIA / KATANAAQZH TQN TPO®IMQN

* [NQZTOMNOIHZH TQN WEYAEMNITPA®QN NMOTQN NMNOY ©OEQPOYNTO
YMNMOMTA I'A NMPOKAHZH ©ANATQN 2TH TZEXIA

= EKAOZH OAHTIIQN IN'A THN Er'KATAXTAZH KAl XPHZH AYTOMATQN
E=ZQTEPIKQN ANINIAQTQN ZE AHMOZIOYZ XQPOYZ
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_— APAZEIS KAI TPOTAZEIE NAZY=E I'lA KAAAIEPTEIA KOYATOYPAS
BIQZIMHE KAl YNIEYOYNHE TOYPIZTIKHE ANANTY=HZ MEZQ
MOIOTIKHE BEATIZTOMOIHZHE

2.3. AIOPITANQzH l'A 35 XPONIA TOY ETHZIOY ZENOAOXEIAKOY ZYNEAPIOY
KAI TA TEAEYTAIA 21 XPONIA THZ EKOEZHZ MPOIONTQN & YNHPEZIQN

2.4. AIOPITANQZzH E=ZEIAIKEYMENQN HMEPIAQN I'A TA MEAH MAZ
- ENERGY MANAGEMENT SYSTEMS (EMS)
- WASTE MANAGEMENT
- CYTA
— AZIOMNOIHZH NEQN TEXNOAOTIIQN & KOINQNIKQN AIKTYQN



—

_— APASEIZ KAI TPOTAZEIZ MAZYZE I'A KAAAIEPTEIA KOYATOYPAS
BIQZIMHE KAl YIIEYOYNHE TOYPIZTIKHE ANAMTY=ZHE MEZO
MOIOTIKHE BEATIZETOMOIHEHE

2.4. AIOPITANQZzH E=ZEIAIKEYMENQN HMEPIAQN I'lA TA MEAH MAZ

- ANATTY=H NPOIONTQN EYEZIAZ/SPA
i T - |l f




KATEYOYNTHPIEZ NrPAMMEZ / BTAAMENEZ
ATTO TA BAOH 2.500 XPONSIN

TTIPIN 2.500 XPONIA EITTAN

EN OIAA OTI OYAEN OIAA e
ZKPATHZ (469-399 nX, ZiAdoowoc)

METPON APIZTON e

KAEOBOYAOZ O POAIOX (6o¢c wX aiwv
Ek Twv 7 copwv Tng Apx. EAAGdOC)

H IZXYZ EN TH ENQZXEI -
AIZQTIOZ (620-560 nX, Apxaioc MuBomoioc)

NOYZ YITHZ EN ZQMATT YITEI T
FTOYBENAAHZ (loc-20¢ aiwv pX,

Pwpaiog Zaripikag TTointng)

2YXPONEZ TAZEIZ

ATA BIOY MAGHZH

BIQQZIMH ANATITY=H

PUBLIC-PRIVATE PARTNERSHIPS

ANAIKH I'A TTIOIOTHTA-
EYEZIA-APMONIA
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__ MHNYMA I.T. UNWTO ME THN EYKAIPIA TOY OPOXHMOY EMITEYSHE 1 AlE
AIEONQN TOYPIZTIKQN AGIZEQN TO 2012

“A record one billion tourists are expected to trav el internationally by the end of
2012. Reaching one billion tourists is not only a m ajor achievement for our sector,
but a unique opportunity to remind the world of the importance of tourism to
economic growth, jobs and development.

To celebrate this milestone, it is my great pleasur e to inform you of UNWTQO’s new
campaign: One Billion Tourists: One Billion Opportunities

On 13 December 2012, the one-billionth tourist will arrive somewhere in the world.
Through simple actions, from buying locally to usin g their towels for more than a
day, this tourist can make a real difference to the people and places they visit.

Now imagine if every one of the one billion tourist s did the same. One billion small
actions, one very big impact.

Join the World Tourism Organization _ and help us turn one billion tourists into one
billion opportunities. “

Taleb Rifai
UNWTO Secretary General



2E ATOMIKO EMNIMEAO

“TO TA=ZIAI TQN 1000 MIAIQN =EKINA AIIO ENA AIAO
BHMA ...””
Lao-tzu (604 1rX, Kivé(og PIAGCOPOG)

2E 2YAAOI'IKO EMIMEAO

‘Oool1 adia@opouyV yid Ta KOIVA Eival KATOAOIKAOMEVOI
va ggouoialovTal TTavTa
ATTO AVOPWITTOUG TTOAU KATWTEPOUG TOUG

MAGTwyv (427-347 1rX)






