Sensory Marketing Experts

H epappoyn Tou Scent Marketing

oc Zevodoyeia
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, Sensory Marketing Experts
H Scent Plus Oonuoupynénke

HE OKOTIO TNV &ePApPUOYN NG
EMOTNUNG Tou Scent Marketing oe
KaBe xwpo omou Lel Kat epyaletal
o avBpwrog. H Babid €vvola Tou
ooppnTikoU Marketing erutpénel
ot KABe eMayYEAUATIKO XWPO
va evioxUoeL TNV ETILKOLVWVIAK)
TOU OTPATNYIKY, dNUIOUPYOVTAG
TIC KATAAANAeg TmpoUmoBéoelg
yla al&non Twv TwANCE®V TOU.
Emuxelpnoeig oe 6An v Eupwmm
euruotelovtal TN TEXVOyvwoia
Kal pedodoloyia pag.




H edappoyr) Tou Scent Marketing oe Eevodoxeia

To 75% TwVv cuvaioOnHATWV
dnuioupyouvTal Ao TNV HUpwdIa!

Bell. S., & Bell, C.P., «Future Sense: Defining Brands through Scent», T he Journal of Marketing Society 38, Autumn, 2007

® H emoTAun Tou
Scent Marketing

To Scent Marketing eival n eruotun mou acyxoAeital
ME TN MEAETN, avAAuon Kal epappoyn OTOXEUUEVWY
APWHATWV Yld TNV avAadelEn TwV ETIXELPNOEWV

OTO KATAVAAWTIKO TOUG KOLVO. SNeEPa amoTeAel
évav and Toug BactkoUG TUAWVEG ETIKOLVWVIAKNG
OTPATNYIKNAG TWV ETUXELPTOEWV.

Ta odp£éAn eival moAAam\a kat prmopoUv va 0dnynoouv
K@Be erixeipnon

- 2NV av&non nwAnoewv

- 2Tn dlapopoToinon arod ToV avtaywviouo

- 2NV evioxuon g moTdéTNTAG TWV MEAATMOV TOUG
- 3TNV €UKOAN avayvwpLoILoTNTA




H edappoyn Tou Scent Marketing oe Egvodoxeia

MpooBaon oTo unloouveidnTo
oc MOAIC 1 desuTEpPOAETTO

® Ti d€iXvouv ol £PEUVECQ

yia To Scent Marketing;

Se e1dIKA £peuva ToU TPAYHATOTIOONKE TO 84% TOU
KatavaAwTikoU Kolvou dMAwaoe OTL eival tTubavotepo
va ayopaacel mpoldévTa g Xwpo Mou apwpati¢eTat.
3TN ouvéxela Tng £peuvag deixvel OTL To (d1o0 Kovo
elval dlatebelpevo va EodePel €wg Kal 15% eTuméov

o€ évav TETOLO XWPO.
PHILIP KOTLER & Lindstrom Martin, “Brand Sense: Build Powerful
Brands through Touch, Taste, Smell, Sight, and Sound”, New York,
NY:Simon and Schuster, 2005

H 60¢ppnon ouvdEeTal AUeETA |E TO HETALKMIAKO
=" olotnua (limbic) Tou eykepdalou, Tou EAEYXEL
ouVvValoBUaTA KAl CUUTEPLPOPEG, eV TailEL
ONUAVTIKO PONO OTIG AELTOUPYIEG TNG KVAMNG KAL TNG
paénong.

Ot Richard Axel kat Linda Buck képdioav To BPABEIO NOMTMEA
®YZIOAOTNIAS - IATPIKHE 2004 pe v ¢peuva toug «Odorant
receptors and the organization of the olfactory system» (1991).




H edappoyn Tou Scent Marketing oe Eevodoxeia

=evodoyeia

edpappoyn Scent Marketing

dnuoupyia dladpopETIKOV 0GHPNTIKWOV
{wvav

armoAUpavon & Yylelvi oTn TouaAéTa

KATATOAEUNON EVIOUWYV

KaBaploTnTa Katl ppeokada otnv
TOUaAéTa

yla X®wpoug KanviZovtwyv
adpavoroinon
OOUMV TOlYapou

; . . ; . €0KAPLOPA UPACHATOV
AwaBeToupe e&eldikeupeva TpoiovTa, oxedlaopeva eOLKA yia Eevodoxeia ®p ploHa upaoy

KAl UTIOPOUE VA dNULOUPYHOOUKE OTIOLAdNTOTE YKAUA TIPOIOVTWY avaloyad
M€ TIG avaykeg 0ag.
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H edappoyn Touv Scent Marketing oe Eevodoxeia
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Sensory Marketing Experts !

To 31k6 oag brand, nwg pupilel;

® Scent Branding

Me Tnv gunelpia pag pmopoUue va YeAeTHOOUNE TO brand oag kat
va dNUIOUPYNCOUKE TO HOoVadikd Apwia uTioypadn oag.
Me pia dtadikaoia ar\fi aAAd pe povadikd opEAN, AMOTUTIWVOUE TA
XAPAKTNPLOTIKA NG Mdpkag oag (brand values) kal dnuioupyoUpe
HovadIKi KAaTavaAwTLKN EUTELPIa yia Toug TIEAATEG 0ag.

H dnuloupyia povadikoU ap®UATog umoypadng oag MpoodEpet:

Alagpoporoinon & povadikotnta
Evioxuon g motdétnTag Twv neAat®v oag — loyalty
AroTUTwon Tou brand oag ave&itnAa otn pviun TwV MEAATWV 0ag

EueAi&ia otn dnuloupyia mpoidvTwy pe 1o dIK6 oag dpwua
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H edappoyn Tou Scent Marketing og Eevodoxeia

MoAusdappoyEg
Scent Marketing

Ta meovekThuaTa epappoyng Tou Scent Marketing
edm\ouTiCovTal Je Tn duvaTtoTnTa dnploupyiag edIK®OV
TPOIOVTWV HE TO APpWHA UTIOYPadNG TNG HAPKAG 0aG.
EruAéyovTag To dpwpa TNG HAPKAG 0ag Yid TO XWPOo
0ag, HmopoUie va dnuloupyRooupe TIOAU epapuoyEg,
ME aKOWN TeplocdTEPA 0PEAN Yia €0AG KAl TO KOLVO 0aG.

MpoidvTa MPOCWTIKNG MEPLOiNoNG (Caumoudy,
adppoAouTtpa, oarmolvia, HAAAKTIKEG KPEUEG), dwpa (trav-
el kits), kepld, apwpaTIoTEG (Wooden sticks), apwpatika
VTOUAQMag, mpoiévTta ¢peokapiopnatog upaoudTwy,
propoUv va eival oplopéveg emihoyEég Tou Ba p€pouv To
Aapwua utoypadng oag.

MpoidévTta mou Ba mpoadEpeTe oToUG TMEAATEG 0ag 1) Ba
TIOUAATE, e TO Hovadiko dpwpa uroypadng oag.
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AigtBuvon KYMPOY TnAédpwva Online

Ayiov Aetiou 1, 2054, +357 22848288 - 22848313 info@scent-plus.com
2TPOROAOG, AeuKwaia www.scent-plus.com




